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Background	

Digital	media	in	everyday	life	
&	

IdenDty	and	social	media		

Focus	areas:	
•  Sexual	idenDty	
•  PlaMorms	
•  Digital	methods	

Commitment	to:	
•  Social	jusDce	
•  Health	and	wellbeing	
•  Research	applicaDon	



Coming	Out	in	Networked	Publics	

•  Networked	publics	(boyd,	2011;	2014)	
•  “How	do	LGBTQ	young	people	
experience	and	negoDate	context	
collapse	on	Facebook?”	

•  Interviews	and	parDcipant-led	
social	media	exploraDon	
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Context	Collapse	and	PrevenDon	

•  IntenDonal	and	unintenDonal	context	collapse	
•  PrevenDon:	
•  Social	steganography	
•  SeparaDng	audiences	

•  User	agency,	Goffman,	and	digital	literacy	

Duguay,	S.	(2016).	‘He	has	a	way	gayer	Facebook	than	I	do’:	InvesDgaDng	sexual	idenDty	
disclosure	and	context	collapse	on	a	social	networking	site.	New	Media	&	Society,	18(6),	
891-907.	(First	published	online	in	2014)	
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Queer	Women	and	Social	Media	

•  What	is	disDncDve	about	queer	
women’s	public	parDcipaDon	and	self-
representaDon	with	their	use	of	
contemporary	social	media?	
•  How	do	queer	women	use	social	media	
for	their	parDcipaDon	and	
representaDon?	

•  How	do	social	media	shape	queer	
women’s	parDcipaDon	and	
representaDon?	

•  What	kinds	of	networked	publics	are	
queer	women	forming?			



Focusing	on	Queer	Women	

•  SDgmaDzed	sexuality	and	
gender	inequality	

•  Increased	public	parDcipaDon,	
someDmes	

•  Increased	and	varied	media	
representaDon	(Dhaenens	&	van	Bauwel,	
2012;	Dhaenens,	2014)		



Focusing	on	Social	Media	

Networked	publics	in	a	plaMorm	
context	
•  AuthenDcity	building	(Robards,	

2014)	

•  Micro-celebrity	(Senk,	2008;	
Marwick,	2016;	Abidin,	2016)		

•  Emergent	communiDes	and	
technocultures	(Brock,	2012)	

“PlaMorm	paradigm”		
(Burgess	&	Banks,	2014)	

•  PlaMorm	poliDcs	and	
economic	drivers	



PlaMorms	for	Analysis	



Methods	
1.  App	walkthrough		
2.  Textual	analysis	
3.  Interviews	
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The	Walkthrough	Method	

Closely	examines	an	app’s	
technological	mechanisms	and	
embedded	cultural	references	
A.	Environment	of	expected	use:	
•  Vision	
•  OperaDng	Model	
•  Governance	

B.	Technical	walkthrough	

Light,	B.,	Burgess,	J.,	&	Duguay,	S.	(2016).	The	walkthrough	method:	An	approach	to	
the	study	of	apps.	New	Media	&	Society.	DOI:	10.1177/1461444816675438	



Technical	Walkthrough	

Mediator	characterisDcs	– 
design	elements	that	transform	
meaning	and	interacDons	
•  Interface	arrangement	
•  FuncDons	and	features	
•  Textual	content	and	tone	
•  Symbolic	representaDon	

General	stages:	
•  RegistraDon	and	entry	
•  Everyday	use	
•  Suspension,	closure	and	
leaving	



Analysis	of	User	Content	



Interviews	

•  Sampling	tailored	to	
plaMorm	

•  10	Tinder,	8	Instagram,	
2	Vine	=	20	total	

•  Range	of	parDcipants	
and	experiences	

	



Findings	



Tinder,	AuthenDcity,	Swiping	

•  Mobile	daDng	
•  Facebook	as	verifying	
authenDcity	

•  The	swipe’s	perceived	
affordances	

Duguay,	S.	(2017).	Dressing	up	Tinderella:	InterrogaDng	authenDcity	claims	on	the	mobile	
daDng	app	Tinder.	InformaGon,	CommunicaGon	&	Society,	20(3),	351-367.	
	

Duguay,	S.	(forthcoming).	Tinder.	In	J.	Morris	&	S.	Murray	(Eds.),	Appified:	The	Culture	of	
Mundane	SoMware.		



Superficial	Tinder	
“If	they	start	talking	dirty	
straightaway	or	they	ask	for	nudes,	
then	it’s	a	guy.	That’s	happened	to	
me	probably	five	Dmes	–	probably	
more	than	that	actually.”	-	Julia	



Instagram	AestheDc	

Duguay,	S.	(2016).	LGBTQ	visibility	through	selfies:	Comparing	plaMorm	mediators	across	Ruby	
Rose’s	Instagram	and	Vine	presence.	Social	Media	+	Society,	2(2),	1-12.		



Everyday	Instafame	
•  Instafame	(Marwick,	2015)	

•  Networked	inDmate	public	(Olszanowski,	2014)	

Duguay,	S.	(forthcoming).	“The	more	I	look	like	JusDn	Bieber	in	the	pictures,	the	berer”:	Queer	
women’s	self-representaDon	on	Instagram.	In:	Z.	Papacharissi	(Ed.),	A	networked	self:	
PlaQorms,	stories,	connecGons.	Routledge.		

“We	went	to	a	roller	derby	
event	Saturday	night	and	
one	of	the	roller	girls	came	
up	to	me	and	said,	‘Oh	my	
God,	Queenie	Von	Curves,	I	
stalk	you	on	Instagram.’	…I	
feel	like,	especially	locally,	I	
have	a	really	great	
exposure	to	people	
through	Instagram…”	
	-	Queenie	



Vine’s	AffecDve	Intensity	
•  6.5	second,	looping	
video	

•  NarraDves,	jokes,	
emoDon	

•  RepeDDon	and	
remixing	

Vine	by	@Dom	



CollecDve	IdenDty	
•  Shared	idenDty	
•  Close-knit	communiDes	
•  Networked	
counterpublics	(Renninger,	
2014)	

Duguay,	S.	(forthcoming).	Thirst	traps	and	#relatable	Vines:	InvesDgaDng	a	networked	counterpublic	of	
queer	women.	Paper	to	be	presented	at	AoIR2017:	The	18th	Annual	Conference	of	the	AssociaGon	of	Internet	
Researchers,	October	18-21,	Tartu,	Estonia.	



Theorizing	Across	PlaMorms	

•  So,	how	do	queer	women	
parDcipate	in	publics	and	self-
represent	with	contemporary	
social	media?	

•  IdenDty	modulaDon	
•  “Strategic	outness”	(Orne,	2011)	–	
on	plaMorms	

•  Impediments:	plaMorm	constraints,	
toxic	user	cultures	
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Future	Research	

•  IntersecDonal	
idenDDes	

•  Different	plaMorms		
•  Canadian	context	
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Future	Networks	and	
Digital	Methods	

•  Canadian	and	internaDonal	
digital	research	networks	

•  Montreal	as	a	knowledge	
hub	for	digital	research	
methods	

•  CollaboraDve	focus	on	digital	
sexualiDes	
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